
LIVEMINT.COM
DEALS, TECH & STARTUPS THURSDAY, 14 AUGUST 2025

NEW DELHI 03

How Gen Z’s digital lifestyle 
is changing fintechs’ ops

Fintechs are now tailoring features to win GenZ early on in their financial journey

India has the youngest workforce with a median age of 28 years. ISTOCKPHOTO
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MUMBAI

M
umbai-based artificial 
intelligence (AI) and 
analytics firm Fractal 

Analytics on Wednesday filed 
its draft red herring prospec-
tus with the Securities and 
Exchange Board of India (Sebi) 
for a ₹4,900 crore initial pub-
lic offering (IPO) targeted by 
the end of this financial year.

The company seeks to raise 
₹1,279.3 crore in fresh capital, 
while existing investors will 
collectively sell shares worth 
₹3,620.7 crore under the offer 
for sale option, the filing 
showed. Selling shareholders 
include Quinag Bidco Ltd (an 
Apax Partners vehicle), TPG, 
GLM Family Trust, Satya 
Kumari Remala, and Rao Ven-
kateswara Remala.

Last month, Mint was the 
first to report that the com-
pany is preparing to file draft 
papers for a listing after several 
delays and has hired Kotak 
Mahindra Capital, Morgan 
Stanley India, Axis Capital, and 
Goldman Sachs (India) to help 
with the issue. The company is 
targeting a valuation of more 
than $3 billion.

The Apax Funds-backed 
firm had first planned to go 
public in 2021 but deferred its 
plans amid weak market con-
ditions. 

Fractal will now join a grow-
ing list of Indian startups, 
including Pine Labs, Cure-
foods, Capillary Technologies, 
Lenskart, Shiprocket, Groww, 
and Urban Co., that have filed 
draft IPO papers in recent 
months. Others such as Phys-
icsWallah and Bluestone are 
also expected to go public 
soon.

For an extended version of 
this story, go to  livemint.com.
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B
uoyed by higher starting sal-
aries and more disposable 
income, Gen Z—people born 
after 1996—are leading the 
transformation in the finan-

cial services business.
Fintechs such as e-commerce plat-

form Flipkart-backed super.money, 
Grip Broking Pvt. Ltd, and Scapia 
Technology Pvt. Ltd, are now tailoring 
features to win them early in their 
financial journey. From product design 
shifting from long-term, rigid products 
to flexible, high-engagement tools 
matching younger users’ short atten-
tion spans and appetite for control, fin-
techs are rethinking their offerings.

Stride Ventures and Anicut Capital-
backed retail investment platform Grip 
Invest introduced the “sell anytime” 
feature in March, allowing investors to 
sell bonds at any time after holding 
them for two months.

Early results show improved reten-
tion, higher engagement, and lower 
customer acquisition costs. Grip's cus-
tomer acquisition costs dropped by 
25% as a result of higher conversion 
rates from new and existing users, 
according to Vaibhav Laddha, chief 
executive of the company.

“Most bonds are considered 
illiquid due to longer maturity peri-
ods. We launched the feature to 
create instant liquidity as the new 
generation is averse to long-term 
investment commitments,” Lad-
dha told Mint.

In July, the number of users under 25 
years using Grip’s services grew 5x 
year-on-year, underscoring the appe-
tite among youngsters for alternative 
assets and fixed-income products.

Payments app super.money (Scapic 
Innovations Pvt. Ltd) has introduced a 

rewards system that ships cashback on 
UPI payments made through its plat-
form directly to the user’s bank 
account. The feature has helped boost 
engagement rates by 2.5x over the last 
few months, with the number of trans-
actions per user per month nearly dou-

bling to 40. The platform had about 10 
million monthly active users—with an 
average age of 26-27 years—as of July.

“We stayed away from coins and 
other rewards because there is general 
mistrust among users about their util-
ity on digital platforms,” said Prakash 
Sikaria, the founder of super.money.

Peak XV-backed travel-focused fin-
tech startup Scapia has also seen 
increasing interest from Gen Z for its 
travel now, pay later offering. “A stand-
out behavioural shift is their use of 
EMIs. One-fifth of Gen Z travel book-
ings on Scapia are through EMIs. Prod-

ucts like TNPL empower them to man-
age their budgets while still pursuing 
these distinctive travel choices,” said 
Anil Goteti, founder CEO, Scapia. 

Comparatively, other age groups 
only use this feature 13-15% of the time.

Other financial services players, such 
as Slice Small Finance Bank Ltd, are 

also betting big on India’s 300 million 
underserved but credit-worthy users.

Slice recently introduced a UPI-
linked credit card that allows users to 
make QR code-based UPI payments 
using their approved credit limit. Rajan 
Bajaj, founder and CEO, Slice, had ear-
lier told Mint that 5 million users have 
accessed Slice credit till June.

India boasts the youngest workforce 
population with a median age of 28 
years, according to the Economic Sur-
vey of India 2024-25.

“There is a huge market opportunity 
around young professionals and even 
teenagers who are drawing their first 
paycheck and require more personal-
ized solutions. They don’t wish to man-
age money like older people do—they 
prefer agile, dynamic wealth manage-
ment solutions over those offered by 
traditional banks and advisors,” said 
Anirudh Garg, partner at venture capi-
tal firm Beenext, backer of BharatPe, 
Jupiter, and Smallcase, among others.

Younger users have a higher pro-
pensity for do it yourself investing, and 
many prefer to educate themselves 
rather than rely on traditional advisors, 
Grip’s Laddha said. Grip launched the 
“quick start” feature to allow first-time 
investors to invest as low as ₹100 and 
allow them to withdraw within short 

maturity windows.
Grip’s “filter and compare” fea-

ture—which allows users to com-
pare investment options on param-
eters like risk, return, and liquid-
ity—is seeing 30% higher 
conversion rates among users who 
use the feature versus those who 
don’t, Laddha said.

Super.money is also looking to intro-
duce commerce on its platform to 
enhance user engagement. On 26 July, 
it introduced a flight booking option 
for users to transact more frequently. 
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Household help platform Pronto 
raises $11 mn in Series A funding
Bengaluru: Household help platform Pronto has raised $11 mil-
lion in Series A funding led by General Catalyst and Glade Brook 
Capital, with participation from existing investor Bain Capital 
Ventures. The startup said the funding will support the onboard-
ing and training of 10,000 more professionals, investment in 
quality assurance systems, and rollout of real time operations 
technology that drives its shift-based model. Over the next 12-18 
months, Pronto plans to expand beyond Gurugram into Mumbai, 
Bengaluru and other metros. ROSHAN ABRAHAM

Infosys to buy 75% stake in 
Telstra unit for $153 million

Bengaluru: Information technology services company 
Infosys said on Wednesday that it would take a 75% stake in 
Versent Group, a wholly owned unit of Australia’s Telstra 
Group, for A$233.3 million ($153 million). Versent Group 
provides cloud services to Australian organisations in sec-
tors like finance, energy, utilities, government and educa-
tion, Infosys said in a statement. The deal is expected to 
close by the second half of fiscal year 2026. REUTERS

Transition VC bets $2 million on 
comms startup Comminent
Bengaluru: Deep-tech communications startup Comminent 
has raised $2 million in funding from energy transition-focused 
fund Transition VC, as it expands portfolio across smart metering 
rollout and unlocks opportunities in broader smart city applica-
tions such as smart lighting, water metering, and intelligent 
infrastructure management. ROSHAN ABRAHAM

Cureous Labs scores ₹1.66 cr seed 
funding for repositioning systems
Bengaluru: Medtech startup Cureous Labs has raised ₹1.66 
crore in a seed funding round led by Inflection Point Ventures 
(IPV), with participation from Anthill Ventures. The company 
will be using the funding to manufacture the first batch of Cure-
ous’ flagship automated patient repositioning systems, called 
Eturnal, to build inventory, to scale commercial operations 
through strategic hiring in sales, and also for business develop-
ment. ROSHAN ABRAHAM
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EXTRACT FROM THE UNAUDITED STANDALONE AND CONSOLIDATED FINANCIAL RESULTS FOR
THE QUARTER ENDED JUNE 30, 2025

(₹ In Lakhs, unless otherwise stated)

Particulars

STANDALON CE ONSOLIDATED
Quarter Ende Yd ear Ende Qd uarter Ende Yd ear Ended

June
30,2025

March
31, 2025

June
30, 2024

March
31, 2025

June
30,2025

March
31,2025

June
30, 2024

March
31, 2025

(Unaudited) (Audited) (Unaudited) (Audited) (Unaudited) (Audited) (Unaudited) (Audited)
Total Income 97,561.1920,481.6928,695.0422,725.0685,566.3517,831.3025,525.8319,820.45

Profit before exceptional items and tax 14,998.931,308.987,345.463,500.1415,419.361,771.137,293.863,729.02

Exceptional Items 1,714.18 --- 1,714.18 ---

Profit before ta 2x ,0 14,998.931,308.987,345.461,785.9615,419.361,771.137,293.8614.84

Profit for the perio 1d ,0 7,128.851,166.545,495.40900.188,027.661,476.245,456.9076.32

Total Comprehensive Income for the
period, net of ta 1x ,0 7,141.751,158.045,470.32828.198,046.911,468.065,434.8706.76

Paid-up equity share capital
(Face value Rs. 10/- per sh 22,250.24are) 22,250.2422,250.2422,250.2422,250.2422,250.2422,250.2422,250.24

Other equity --- 2,47,629.52 --- 2,50,419.64

Earnings per equity share of face value of INR 10
each attributable to equity holders of the parent
(EPS) Basic and Diluted (R)
*Not Annualised

0.48 0.2.45 66 3.200.522.470.403.61

Notes to Financial Results
1. The above is an extract of the detailed format of unaudited financial results filed with the Stock Exchanges under Regulation 33 of the Securities and Exchange

Board of India (Listing Obligations and Disclosure Requirements), 2015 as amended ("Listing Regulations"). The full format of the audited financial results are
available on the Stock Exchange websites www.nseindia.com and www.bseindia.com and on Company's website www.juniperhotels.com.
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