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The vision for the future begins with a single dol. The dot starts as a concept changes Into a design and sparks a thought, which further trans-
lates into 3 sketch. You brush some colours Into it and a vision takes shape with the beliel thal there’s more than just the structural and mostar
aspects of the building. It s ultimately the volume and velocity of the flow of people, merchandise, energy and money, which s the driving
force behind a successful real estate dovelopment.




Bringing together the philasophy and the unimatched legacy of its Noida countetpart The'
Placa Dehradun i an all-under-one-roof retall and sntertainment
riercs of the ents famil, effesing a combinaton of vali, fash







Dehradun is one of the best kept retail secrets in the heart of
Uttarakhand. Being a popudar tourist destination and the new state
capital. Dehradun Is fast transforming into & technological and
educational hub. The high population and increasing influx of tourists
and students make Dehradun an aftractive destination for investment in
retail and real estate. Furthermore, the proliferation of the youth in the
city has increased the levels of aspiration, lifestyie and affluence as
they are the early adopters of the latest (rends in fashion,
entertainment and technology, Surely, Dehradun has all the mgredients
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CHOREOGRAPHING

MEMORABLE SHOPPING

EXPERIENCES

FAMILY
ENTERTAINMENT

SECOND CENTRE
FLOCR

FIRST AND UPPER
GROUND FLOOR

GROUND
FLOOR

1 ing the shoppers and their ping b like ‘how they shop’, "what they shop' and ‘why
they shop for whatever they buy’, the Collage Group and Unitech create retail landscapes and shopping
experiences that people |ove to come back to. Known for their great designs, they create spaces for
different categories (like impulse purchases, daily needs, luxuries, dining and entertainment) under one
roof. This “science of shopping’ has been used to design The Great India Place, Dehradun in order to create
an enviranment that will bring more and more people and add value to the brands that will Invest in it
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RETAIL ONE-STOP

ENTERTAINMENT CENTRE

Gong are The days when shopping used to be based purely on Houwsing renowned i sonal and national estyle brands,
shopper’s naeds, Today, It's @ fun-filled auting for the entire family. The Great India Place, Dehradun s going to be a worl family
Catering 1o the value-seeking housewives. the youth with high entertainment centre having the city’s largest multi;

aspirational lifestyle. the kids looking for fun, and the alderly looking for amusement zone, gaming rone and exotic gardens
relaxsfion’ b Gt Incia:Maor, ehradun Wik bé 2 defight foc Offering the late armning machings and a multiplex,

everyons in the family, and a great sppartunity for the fnvestors The Great Ir will charengraph unmatched

shopping experiences for i ntire family, and bulld e

busingss tor both its retallers and inves)




DEHRADUN'S FIRST MULTI-CUISINE

FOOD COURT

The Great Indla Place, Dehradun will house the city's first
multl-culsine food court, "The Taste of India’. Spread across
several thousand square feel. the food court will have many
individual counters offering lip-smacking culsines from various
states of the counfry, From the Chowpatty Chaar of Mumbal,
Daal Baatl of Jodhpur. deop (ried Amritsarl Fish, Kokam Cola of
Kerala to the Mishili Dol of Kolkatta, the customers will have a

vaslarray of mouth-walering cuisines {o choose fram

WORLD-CLASS

CINEMATIC
EXPERIENCE

Cinema has been the entertainment anchor for malis by being
the robust footfall driver. The multiplex in The Great Indla
Place, Dehradun will cater to the evolving tastes of today's
cansumers by providing superior and hi-tach movie viewing
experience through its top class projection systems, digital
tri-amplified surround sound technology and luxurious

fully-reclining seats having unparalieled legroom




INTERIORS EXTERIORS

With a nationwide spread of world class retail and inations to its The Great India Place
waorks wih one of the best-in-class i mally acclaimed Tightand design experts, sound
and acousic and B facility teams.

Working with ects [lke RTEL (UK, WSP (UK) and Unick (LK)

Collage Group and Unitech have earned a name for bulding high quality themed environments and attractions.

Asstheticafly designed. The Great India Place. Dehradun will be a unique and well-balanced mix of aspirational and

high street retail. Every section of the mall will have a distinguished character in iiself, While the outer mall will be

designed with a combination of ACP ani! stone cladding which will comp the natural dings of the

development. the interior will be designed In pallets of warm colours, textures and filtered light. With astute detailing.
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its aesthetics and create a distinctive experience throlighout the mall.
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SIGNATURE
TOWERS

Spread over 200,000 Sq. Ft., this state-of-the-art office
complex provides a dynamic work setting matching
International standards. Its close proximity to the CBD and

200 acres of IT park will d far

ically generate d
quality office space.

HIGHLIGHTS

= Easy access to restaurants, movies, shopping and other
entertainment options

= Alr-conditioned [ifts. lobbles and reception areas

= Ample surface and basement parking space

= 100% power backup

4-STAR HOTEL

The proposed hotel complex will be operated by a reputed nferna-
tlonal chain of hotels, This 100-room hotel will offer splendid views of

the mountains and the adjoining reserve forests

“

THE RESIDENCES

The premium residential apariments are surrounded by reserve forests with a
commanding view of the Mussoarie Hills. Planed as a exclusive nelghborhood with
a limited number of flats, where BUY- INS are by invitation only. All this, without
having to compromise on one's lifestyle with the Great India Place Mall being next
door- movies, shopping. enlertainment, restalrants, an office complex and a 4-star
hotel in immediate vicinity.

HIGHLIGHTS

= Atotal of B4 aparimer

wad across 6 lowers

= 183 bedmom apanmmaents with attached servant quarters, ranging from 1,500 1o 3,000 5q. Fi
= 100% powor backip

» Landscaped apen areas

» Arnpis patking space







mmmmwMuw, l4,ﬂm:|:|“
'mmhmm

oper to aftain 1SO 9001:2000 certfication in North i, It s also the reciplent of the
‘CW Architect and Builders Award 2008 for being one of India‘s Top Ten Builders.
The Unitech brand is il in India and was with th tithe of "Su-
parbrand’ by Superbrand India In October 2007. Having delivered about 1.25
‘miion Sq. . of retall spaces, Unirech ains for an adional 1.4 millon Sq. L. in
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The Great Indla Place, Nowa is like a dream come frue for every
investor. It is one of the most successiul and unique malls atracting

' peogle from aver the National Capital Region of Defhi, With its large
‘anchor stores, mult-brand retal options; high siseet fashion brands,

whie ge d onie shaps. varled dining of d
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300 million.
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rital and h lity, The Great India Place, Noida has
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